North Bay Village

Administrative Offices
1666 Kennedy Causeway, Suite 300 North Bay Village, FL 33141
Tel: (305) 756-7171 Fax: (305) 756-7722 Website: www.nbvillage.com

OFFICIAL AGENDA

NORTH BAY VILLAGE
PLANNING & ZONING BOARD MEETING

VILLAGE HALL
1666 KENNEDY CAUSEWAY, #101
NORTH BAY VILLAGE, FL 33141

DECEMBER 1, 2015 - 7:30 P.M.

NOTICE ISHEREWITH GIVEN TO ALL INTERESTED PARTIES THAT IF ANY PERSON SHOULD DECIDE TO APPEAL ANY DECISION MADE AT THE FORTHCOMING MEETING
OF THE PLANNING & ZONING BOARD. SUCH PERSON WILL NEED A RECORD OF THE PROCEEDINGS AND FOR SUCH PURPOSE, HE OR SHE WILL NEED TO ENSURE
THAT A VERBATIM RECORD OF THE PROCEEDINGS IS MADE WHICH RECORD INCLUDES THE TESTIMONY AND EVIDENCE UPON WHICH THE APPEAL IS TO BE BASED.
THIS NOTICE DOES NOT CONSTITUTE CONSENT BY THE VILLAGE FOR THE INTRODUCTION OR ADMISSION OF OTHERWISE INADMISSIBLE EVIDENCE, NOR DOES IT
AUTHORIZES CHALLENGES OR APPEALS NOT OTHERWISE ALLOWED BY LAW.

TO REQUEST THIS MATERIAL IN ACCESSIBLE FORMAT, SIGN LANGUAGE INTERPRETERS, INFORMATION ON ACCESS FOR PERSON WITH DISABILITIES, AND/OR ANY
ACCOMMODATION TO REVIEW ANY DOCUMENT OR PARTICIPATE IN ANY VILLAGE-SPONSORED PROCEEDING, PLEASE CONTACT (305) 756-7171 FIVE DAYS IN
ADVANCE TO INITIATE YOUR REQUEST. TTY USERS MAY ALSO CALL 711 (FLORIDA RELAY SERVICE).

1. CALL TO ORDER

2. PLEDGE OF ALLEGIANCE, ROLL CALL

3. PUBLIC HEARING

A IDENTIFYING THE TYPES OF BUSINESSES AND SERVICES
PREFERRED BY VILLAGE RESIDENTS
B. STRATEGIC PLANNING INFRASTRUCTURE NEEDS/CONCERNS

4. ADJOURNMENT

Mayor Vice Mayor Commissioner Commissioner Commissioner
Connie Leon-Kreps Jorge Gonzalez Dr. Richard Chervony Wendy Duvall Eddie Lim



To:
From:
Date:

3A,B

Memorandum

Planning & Zoning Board Members
James G. LaRue, AICP
November 25, 2015

Subject: December 1% Back-up

For your December 1°* meeting we will have a continuation of our discussion on business retention and
expansion in the Village. We hope to have a public input session that day with residents and business
representatives voicing their opinion on business needs and/or desires.

The fol

lowing items will again be discussed as to their impact on business expansion and retention and

we will add to the list if possible.

A.

Factors and conditions supporting business retention and development

Village has approved new development (residential and commercial mixed use)
Village has joined Chamber of Commerce / Miami Shores

Infrastructure improvements are in the planning phase

Population is mixed, diversified — not just retired people

Businesses located on busy arterial

Physical access to businesses — fair to good

Land use categories and regulations conducive to business location (high density, high intensity)

Factors and conditions that inhibit business retention and development
Many commercial buildings are old

Village infrastructure (sewer, water) in poor condition

Village is more of a throughway than an attraction

Village has no architectural theme

Causeway — as now exists is not “walkable” environment
Nonconforming signs exist

Existing businesses are not many

No aesthetic gateway entrances entering and leaving the Village
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We will also reexamine the survey questions which have been approved by the State. The survey will be
available online December 14, 2015 — January 11, 2016.

Lastly, we are including an existing land use map of the Village combined with an inventory of
current Village businesses. That will allow us to have a depiction of what types of businesses are
currently operating as well as those that are not.
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NBV Grant

Possible Survey Questions

Thank you for your assistance in completing the following survey. North Bay Village received a grant from the
Florida Department of Economic Opportunity, which is to be used for comprehensive planning and business
development. The purpose of this survey is to gather data regarding business and service needs in North Bay
Village. The collected data will be analyzed to develop a strategic plan for retaining and attracting the types of
businesses and services desired by the residents. The survey is divided into four sections. The first three
sections are very similar but the intent is to gather useful information regarding your habits and personal
preferences for several business types of your choosing. Your responses are anonymous and the entire survey
should take no more than 5 minutes of your time.

1) Which, if any, of the following types of 2) For the business you identified in Question 1,
businesses do you most strongly feel are how often do you usually shop or visit?

i . 5 )
needed in North Bay Village? Choose one: Daily

Apparel and shoes 2-4 times per week

Bars, lounges, pubs, craft breweries
’ E€s, pubs, Once per week

Books and music 2 times per month

Convenience store
Once per month

Department store merchandise
Never

Fast food restaurants Don’t know

Casual dining restaurants
Fine dining restaurants 3) For the business you identified in Question 1,
Furniture and home furnishings how much do you usually spend each time you

L ) 5
Grocery shop or visit these types of businesses?

Hardware and garden supply Less than $25

Jewelry $25 to $49
Pharmacy/drugstore $50 to $99
Specialty food and beverage $100 to $199
Sporting goods, hobbies $200 t0$299
$300 to $399

Gym or fitness center

None of the above (please skip to question 3400 to 5499
19) S500 or more

Don’t know

A-1
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4) How far do you usually travel (one way) when
you shop or visit the type of business you
identified in Question 1?

One mile or less
More than 1 but less than 2 miles
More than 2 but less than 4 miles
4 miles or more

Don’t know

5) How far are you willing to travel (one way)

when you shop or visit the type of business you

identified in Question 1?
One mile or less
More than 1 but less than 2 miles
More than 2 but less than 4 miles
4 miles or more

Don’t know

6) How close are you willing to live near the type

of business you identified in Question 1?
Choose all answers that apply.

Next door

Across the street

Behind the business

Short distance down the street

Would rather not live anywhere near it

7) In addition to your response to question 1,
which, if any, of the following types of
businesses do you also feel are needed in
North Bay Village? Choose one:

Apparel and shoes

Bars, lounges, pubs, craft breweries
Books and music

Convenience store

Department store merchandise
Fast food restaurants

Casual dining restaurants

Fine dining restaurants
Furniture and home furnishings
Grocery

Hardware and garden supply
Jewelry

Pharmacy/drugstore

Specialty food and beverage
Sporting goods, hobbies

Gym or fitness center

None of the above (please skip to question
19)

8) For the business you identified in Question 7,

how often do you usually shop or visit?
Daily
2-4 times per week
Once per week
2 times per month
Once per month
Never

Don’t know

A-2
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12) How close are you willing to live near the type
of business you identified in Question 7?
Choose all answers that apply.

9) For the business you identified in Question 7,
how much do you usually spend each time you
shop or visit these types of businesses?

Less than $25 Next door

$25 to $49 Across the street

$50 to $99 Behind the business

$100 to $199 Short distance down the street

$200 t0$299 Would rather not live anywhere near it

$300 to $399

$400 to $499 13) Finally, is there one other type of business that
you also feel is needed in North Bay Village?

S500 or more
Choose one:

Don’t know
Apparel and shoes
Bars, lounges, pubs, craft breweries
10) How far do you usually travel (one way) when
you shop or visit the type of business you
identified in Question 7?

Books and music
Convenience store

One mile or less Department store merchandise

More than 1 but less than 2 miles
More than 2 but less than 4 miles
4 miles or more

Don’t know

11) How far are you willing to travel (one way)
when you shop or visit the type of business you
identified in Question 7?

One mile or less
More than 1 but less than 2 miles
More than 2 but less than 4 miles
4 miles or more

Don’t know

Fast food restaurants

Casual dining restaurants
Fine dining restaurants
Furniture and home furnishings
Grocery

Hardware and garden supply
Jewelry

Pharmacy/drugstore
Specialty food and beverage
Sporting goods, hobbies
Gym or fitness center

None of the above (please skip to question
19)

A-3
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14) For the business you identified in Question 13, 17) How far are you willing to travel (one way)
how often do you usually shop or visit? when you shop or visit the type of business you

. e ) 5
Daily identified in Question 137

2-4 times per week One mile or less

More than 1 but less than 2 miles
Once per week

. More than 2 but less than 4 miles
2 times per month

4 miles or more
Once per month

Don’t know
Never

Don’t know
18) How close are you willing to live near the type

of business you identified in Question 13?
15) For the business you identified in Question 13, Choose all answers that apply.

how much do you usually spend each time you
shop or visit these types of businesses?

Less than $25

Next door
Across the street

Behind the business

$25 to $49
$50 to $99 Short distance down the street
$100 to $199 Would rather not live anywhere near it
$200 t0$299
ss0to 5 e e e
$400 to $499 population?
$500 or more Strongly agree
Don’t know Agree
No opinion
16) How far do you usually travel (one way) when Disagree

you shop or visit the type of business you
identified in Question 13?

Strongly disagree
One mile or less

More than 1 but less than 2 miles

More than 2 but less than 4 miles

4 miles or more

Don’t know

A-4
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20) Which of these business types would you feel
comfortable walking to? Choose as many as
you like:

Apparel and shoes

Bars, lounges, pubs, craft breweries
Books and music

Convenience store

Department store merchandise
Fast food restaurants

Casual dining restaurants

Fine dining restaurants
Furniture and home furnishings
Grocery

Hardware and garden supply
Jewelry

Pharmacy/drugstore

Specialty food and beverage
Sporting goods, hobbies

Gym or fitness center

Other (please specify)

21) Is there any other business type that you feel is
needed in North Bay Village? Please write your
response in below.

A-5
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NBV Grant

Possible Survey Questions

Gracias por su ayuda completando el siguiente estudio. North Bay Village recibié una beca del Departamento
de Oportunidad Economica del Estado de la Florida, que debe ser utilizado para la planificacion integral y
desarrollo empresarial. El propdsito de este estudio es recoger datos con respecto a negocios y servicios que
se necesita en North Bay Village. Se analizardn los datos recogidos para el desarrollo de un plan estratégico
para retener y atraer a los tipos de negocios y servicios deseados por los residentes. La encuesta se divide en
cuatro secciones. Las tres primeras secciones son muy similares pero la intencién es reunir informacién util
acerca de sus habitos y preferencias personales para varios tipos de negocios de su eleccién. Sus respuestas
son andnimas y la encuesta entera deberia tomar menos de 5 minutos de su tiempo.

1) Cual de los siguientes negocios cree que es el 2) Para el negocio que identificé en la pregunta 1,
gue mas se necesita en en North Bay Village? con qué frecuencia generalmente lo visita?
Escoga uno: -

g Diario

Ropa y zapatos 2-4 veces por semana

Bares, salones, pubs, cervecerias

Una vez por semana
artesanales

. 2 veces por mes
Books and music

. . Una vez por mes
Tienda de barrio

. . Nunca
Tiendas de departamento y mercancias

No se
Restaurantes de comida rapida

Restaurantes de cena casual
3) Para el negocio que identificd en la pregunta 1,

Restaurantes de cena formal .
cuanto usted normalmente gasta cada vez que

Muebles y hogar compra o visita este tipo de establecimiento ?
Tienda de comestibles Menos de $25

Ferreteria y articulos de jardineria $25 a $49

Joyeria S50 a S99

Farmacia $100 a $199

Bebidas y alimentos de la especialidad $200 a $299

Mercancias deportivo, aficion $300 a $399

Gimnasio o centro de ejercicio S400 a $499

Ninguna de las anteriores (por favor, pasar S500 o mas

a pregunta 19) NG se

A-6
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4) Hasta qué punto usted generalmente viaja 7) éAdemas de su respuesta a la pregunta 1, Cual

(solo ida) cuando usted visita el tipo de negocio de los siguientes negocios cree que se necesita
identificado en la pregunta 1? en North Bay Village? Elegir uno:

Una milla o menos Ropa y zapatos

Mas de 1 pero menos de 2 millas Bares, salones, pubs, cervecerias

, . artesanales Books and music
Mas de 2 pero menos de 4 millas

. . Libros y musica
4 millas 0 mas

Tienda de barrio
No se

Tiendas de departamento y mercancias
5) Hasta donde estds dispuesto a viajar (una Restaurantes de comida rapida
forma) cuando compra o visita el tipo de Restaurantes de cena casual

: . e 5
negocio que identificé en la pregunta 17 Restaurantes de cena formal

Una milla o menos Muebles y hogar

Mas de 1 pero menos de 2 millas Tienda de comestibles

Mds de 2 pero menos de 4 millas , , e
Ferreteria y articulos de jardineria

4 millas o mas .
Joyeria

No se .
Farmacia

Bebidas y alimentos de la especialidad

6) ¢éQué tan cerca esta usted dispuesto a vivir
cerca del tipo de negocio identificado en la
pregunta 1? Elegir todas las respuestas que se Gimnasio o centro de ejercicio
aplican.

Mercancias deportivas, aficion

Ninguna de las anteriores (por favor, pasar
Al lado a pregunta 19)

Al otro lado de la calle

Detras del negocio 8) Para el negocio que identificd en la pregunta 7,
con qué frecuencia usted generalmente visita

Poca distancia de [a calle este tipo de establecimiento?

Preferir no vivir cerca de los negocios o
Diario

2-4 veces por semana

Una vez por semana

2 veces por mes

Una vez por mes

Nunca

No se

A-7
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9)

Para el negocio que identificé en la pregunta 7,
cuanto gasta usted normalmente cada vez que
compra o visita este tipo de empresas?

Menos de $25
$25a $49
S50 a $99
$100 a $199
$200 a $299
$300 a $399
$400 a $499
$500 o mas

No se

10) Hasta qué punto usted generalmente viaja

(so6lo ida) cuando usted tienda o visitar el tipo
de negocio identificados en la pregunta 7°?

Una milla o menos

Mas de 1 pero menos de 2 millas
Mas de 2 pero menos de 4 millas
4 millas 0 mas

No se

11) Hasta dénde estas dispuesto a viajar (una

forma) cuando compras o visitar el tipo de
negocio que identificéd en la pregunta 77?

Una milla o menos

Mas de 1 pero menos de 2 millas
Mas de 2 pero menos de 4 millas
4 millas o mas

No se

12) ¢Qué tan cerca esta usted dispuesto a vivir
cerca del tipo de negocio identificado en Ia
pregunta 7? Elegir todas las respuestas que se
aplican.

Al lado

Al otro lado de la calle
Detras del negocio

Poca distancia de la calle

Preferir no vivir cerca de los negocios

13) ¢Por ultimo, identifique otro tipo de negocio
gue también sea necesario en North Bay
Village? Elija uno:

Ropa y zapatos

Bares, salones, pubs, cervecerias
artesanales Books and music

Libros y musica

Tienda de barrio

Tiendas de departamento y mercancias
Restaurantes de comida rapida
Restaurantes de cena casual
Restaurantes de cena formal

Muebles y hogar

Tienda de comestibles

Ferreteria y articulos de jardineria
Joyeria

Farmacia

Bebidas y alimentos de la especialidad
Mercancias deportivo, aficion
Gimnasio o centro de ejercicio

Ninguna de las anteriores (por favor, pasar
a pregunta 19)

A-8
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14) Para el negocio que identificé en la 17) Hasta dénde esta dispuesto a viajar (una
pregunta 13, con qué frecuencia usted forma) cuando compra o visita el tipo de
generalmente visita este tipo de negocio que identificd en la pregunta 13?

establecimiento?Diario .
Una milla o menos

2-4 veces por semana . .
P Mas de 1 pero menos de 2 millas

Una vez por semana . ,
P Mas de 2 pero menos de 4 millas

2 veces por mes . .
4 millas 0 mds

Una vez por mes

No se
Nunca
No se 18) ¢Qué tan cerca estd usted dispuesto a vivir
15) Para el negocio que identificé en la pregunta cerca del tipo de negocio identificado en la
13, cuanto usted normalmente gasta cada vez pregunta 13? Elegir todas las respuestas que se
gue va de compras o visita este tipo de aplican.
?
empresas Al lado
Menos de 525 Al otro lado de la calle
3252549 Detras del negocio
»50a 599 Poca distancia de la calle
>100a 5199 Preferir no vivir cerca de los negocios
$200 a $299
$300 a $399

19) Esta de acuerdo en que los servicios al por
$400 a $499 menor sean adecuadas dentro del pueblo para
. ., 5

$500 0 mas servir a la poblacién actual-

Estoy fuertemente de acuerdo

No se

De acuerdo

16) Hasta qué punto usted generalmente viaja No tengo opinion
(solo ida) cuando usted visita el tipo de negocio No estoy de acuerdo
identificado en la pregunta 13?

No estoy fuertemente de acuerdo
Una milla o menos

Mas de 1 pero menos de 2 millas

Mas de 2 pero menos de 4 millas

4 millas o mas

Nosé

A-9
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20) A cual de estos tipos de negocio se sentiria
comodo ir caminando ? Elegir tantas como
quieras:

Ropa y zapatos

Bares, salones, pubs, cervecerias
artesanales Books and music

Libros y musica

Tienda de barrio

Tiendas de departamento y mercancias
Restaurantes de comida rapida
Restaurantes de cena casual
Restaurantes de cena formal

Muebles y hogar

Tienda de comestibles

Ferreteria y articulos de jardineria
Joyeria

Farmacia

Bebidas y alimentos de la especialidad
Mercancias deportivas, aficion
Gimnasio o centro de ejercicio

Otro (por favor especifica)

21) Existe algun tipo de negocio que usted piense
sea necesario en North Bay Village? Por favor
escriba su respuesta.

A-10
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North Bay Village

Business Inventory

Map numbers correspond to the Existing Land Use & Commercial Building Map.

Map # NAME TYPE naics | ~seof
Structure
1 Captain Joe Boat Rentals Boat/Jet Ski Rental 5322
1 Bayshore Yacht & Tennis Club Marina 7139
1 Lore’s Hairstyling Beauty Salon 8121
1 Magic Grooming Pet Grooming 8129
1 Ummah of Miami, Inc. Learning & Meditation Center | 8131
1 Island Market, Inc. Beer/ Wine — off premises 4451
3 Shell Gas Station Gas Station/Convenience 4471 | 1968
Store
3 Shell Gas Station Deli 7225 1968
Sunbeam Television Corporation: . -
4 WSVN 7 Broadcasting - Television 5151 1956
Japanese Market Japanese Market 4451 1957
Joshua Furman, M.D. Medical Office 6211 1957
5 Hollywood School of Beauty Beauty School 6115 1957
Careers
5 Grow by the Bay Day Care Day Care 6244 1957
5 Bravo Health Care Center Medical Office 6211 1957
Principal Realtors, Inc. Real Estate Office 5312 1957
5 Bay Village Rehab Center Physical Rehab/Massage 6213 | 1957
Therapy
I ion B
5 Institute of Structural Integration structural Integration Body 6115 1957
Works
5 Fraternity & Love Spiritist Center Religious Study Center 8131 1957
5 Free Port Enterprises, Inc. Wholesale Dealer 4234 1957
5 American Herbal Products Vitamin Wholesaler 4242 1957
5 Grove by the Bay, Ltd. Property Management 5313 1957
5 Rueckert Pharmaceutical Office for V|'tam|n 5611 1957
Manufacturing
Dr. Roberto Sanchez Mental Health Counselor 6211 1957
E&R International Seafood Seafood Broker 4244 1957
5 DMX Export, LLC Import/Export of computer | /o5, | 1957
parts
A-12
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Welt Electronics. Import & Export Electronics 4236 1957
Mell’s Home Health Services, LLC Home Health Office 6216 1957
5 Centro Cristiano Ebenezer Religious Assembly —Bible 8131 1957
Classes
Logan Corporation Administrative & Sales Office 5611 1957
Rico’s Sandwich Café, Inc. Cafeteria 13 Seats 7225 1957
5 YNKY Corportion Export ~ Medical 4234 | 1957
Supplies/Software
6 Speedway Gas Station/Convenience 4471 5002
Store
6 Godfather’s Pizza / Speedway Restaurant — 16 Chairs 7225 2002
7 Siam Bayshore Restaurant Japanese/ Thai Food 7225 1968
8 Public Storage, Inc. Storage 4931 2000
8 XOXO Dry Cleaners Dry Cleaner 8123 2000
9 Gol TV, Inc. TV Soccer Channel - Cable 5152 1978
11 Presidente Supermarket 4451 1961
11 SMHD, LLC Money Transfer 5223 1961
12 Treasure Island Pharmacy Pharmacy 4461 1965
13 Jason M. Wandner, PA Attorney 5411 1971
13 Vacation USA Tours Travel Bureau 5615 1971
13 Oggi Restaurant Italian Restaurant 7225 1971
13 The Cutting Room Beauty Salon 8121 1971
13 Affordable Digital Systems Title Company 5411 1971
13 William Duba Mental Health Counselor 6211 1971
13 Title Company of Florida, LLC Title Company 5411 1971
13 Monarch Electronics, Inc. Technology Sales Office 5611 1971
13 Comfort Technology Systems Sale of Technology Systems 5611 1971
13 AG Contractors Contractor 2361 1971
13 Jeffrey S. Hersh, P.A. Attorney 5411 1971
13 Tec Imaging Systems Xerox Sales Agency 4234 1971
13 Golden K Media Media Advertising Agency 5418 1971
13 Tradelink Technologies Supply Chain Technology 5416 1971
13 Landmark Construction General Contractor 2361 1971
13 Landmark Development Corp Real Estate Developer 2372 1971

A-13
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13 | The Ackerman Group, LLC Agent - Security 5616 | 1971
Investigations
13 Z Media, Inc. Advertising Media Sales 5418 1971
13 “Bugs” Burger Bug Killer Pest Control 5617 1971
13 Digital Drew Designs Web Design 5415 1971
13 Sherlock Technology Staffing Staffing Employment Agency 5613 1971
13 Causeway Tower, LLC Property Management 5313 1971
13 Maria A. Lucchesi, PH.D. Psychological Services 6211 1971
14 Benihana of Tokyo Steak House Restaurant 7225 1972
15 D’Bella Pizza & Pasta Pizzeria 7225
15 Julie’s Realty, LLC Real Estate Office 5312
15 U.S. Contract Post Office Postal & Shipping Services 4889
15 Water & Sewer Services Watt.er Services/Customer 9261
Service
16 Atlantic Broadband Cable Television 5171 1961
17 Shuckers Lounge 7224 1971
17 | Shuckers Dockside Grill Seafood Restaurant 100 7225 | 1971
Seats
18 Best Western on the Bay Marina 7139 1967
18 Best Western Inn on the Bay Hotel/Motel 7211 1967
19 Happy Stork Lounge Lounge 7224 1948
19 Phones and More, Inc. Metro PCS service 5172 1948
19 Sabor of Latin America Restaurant — 40 Seats 7225 1948
19 Yepara, Inc. Restaurant — 15 seats 7225 1948
19 Sunshine Groceries Groceries 4451 1948
19 Pizza D’Light Pizzeria/ Restaurant 7225 1948
20 Beauty Expressions Beauty Salon 8121
20 Grandview Palace Marina 7139
20 Epy Café Cafeteria 7225
20 Grandview Fuel, LLC Merchant Fuel 4471
20 DBA Bay Mini Market Convenience Store / Deli 4451
20 Four Season’s Clothing Alterations | Tailor 8114
20 Edith Designs Boutique Clothing Design 4481
20 Pyramid Accounting Services, Inc. Accounting Services 5412
20 La Via Services, Corp. International Shipping 4889

A-14
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JCP Accounting and Tax Services,

20 LLC Bookkeeping and Tax Services | 5412
20 Y Jeski, LLC Administrative office 5611
20 Tasca Casa Pepe Restaurant 7225
20 Miami Beach Office Shipping & Merchant 4889
Package, LLC
20 Maritza Montano Mental Health Counselor 6211
20 Limar Realty, LLC Real Estate Brokerage 5312
20 Capitol Realtors, Inc. Real Estate Transactions 5312
20 Wags to Wishes Doggie Daycare Pet Grooming/Kennel 8129
20 Melissa’s Shoes and Fashion Merchant 4481
20 Jarka Gym 7139

A-15

Page 17




	Survey - English
	Survey - Spanish
	Map
	Business Inventory
	12-1-2015 Planning  Zoning Board Meeting Agenda.pdf
	VILLAGE HALL
	1666 KENNEDY CAUSEWAY, #101
	NORTH BAY VILLAGE, FL  33141




